
Marketing ASI

Leveraging the ASI community, partners and the 
work that has been done



“Unsustainable 
ways of living and 
working have got 
us here. Now it’s 

time to reset.”

JAMES PAYNE - 
FORUM OF THE FUTURE

Step up or step 
back? Hero or 

villain? Will 
business go far 

enough, fast 
enough in this 

decisive decade?

Type 1: 
Inspiring quote from 
an interviewee

Type 2: 
Provocative question

Type 3: 
Partner 
announcement

 PARTNER 
ANNOUCEMEN

T

 PARTNER 
ANNOUCEMEN

T

How does your 
organization define 

growth?

“A situation where a 
solution to a 

stakeholder problem is 
imposed by a 

government must be 
seen as a managerial 

failure”

ED FREEMAN 

Turning all interviews 
into different types of 
content.

Get approval from the 
interviewees and 
partners.

Ask them to share 
and amplify our 
messaging



Type 4: 
Partner 
announcement

 PARTNER 
ANNOUCEMEN

T

 PARTNER 
ANNOUCEMEN

T

Type 5: 
Best practices

FRENCH CARREFOUR FIGHTING EU LAW
Because of an absurd law supported by the agrochemical lobby, people only have access 
to 3% of fruits and vegetables produced. The other 97% are illegal, because a producer 
can only grow what is registered in the Official Catalogue of Authorised Species.To change 
this, France's Carrefour defied the law, by creating The Black Supermarket: a place to sell 
illegal fruits and vegetables and defend biodiversity. The campaign led to shifting 
perceptions about the brand, as well as a new EU-wide law.

AUSTRALIA’s SUNCORP CREATES PROTOTYPE HOUSE TO WITHSTAND EXTREME 
WEATHER
According to Suncorp, 97% of disaster funding is spent on repairing and rebuilding, while 
only 3% is spent on prevention. To encourage a more proactive approach, Suncorp 
worked The Commonwealth Scientific and Industrial Research Organisation 
(CSIRO), James Cook University and Room 11 Architects to create a prototype of a home 
that can resist extreme weather. 

Type 6: 
Seeds of Growth



Type 7: 
Show the proces, 
ramp up to launch

Analyzing and 
synthesizing data and 
insights

Preliminary results Launch key findings
Roundtables around the 
world

We are 
now here



IMPORTANT

Analyzing and 
synthesizing data and 
insights

Preliminary results Launch key findings
Roundtables around the 
world

Maybe good to already set some dates in October or so to 
have launch events / roundtables in key places around the 
world.



Thanks
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