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Using Gen Al in 2025
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The new reality:

Al efficiency Is

Using Al for marketing efficiency: Dos and
don'ts

How Alls Transforming Fificiency In Marketing

.n.l;qn.-wum.—_ Frurrm P Corcds a e
i Nt

3 & SARRLTTRE
4 [l AR?:FIEIAL
e wELtiRe:

New Study Shows

81%
Generative Al Triples Work

Efficiency e AR Measurement & Media & Creative &
insight personalization content

Al will help your business drive competitive advantage in...
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Say Helle To

BEAUTY
GENIUS

51%
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MEET YOUR . L'Oréal Group @ @ Follow Copy |

PERSONAL
BEAUTY

Today, in our company, we use Al to ASSISTANT,
drive business growth. POWERED BY Al.

L Get ready to say bonjour to the fu... more
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Humanized Growth:
Al powers value for a

Colleagues Customers Community Capital Markets
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DJ wein

Good evening

All lkiinds of music, pieked by your own &l Dl
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78%

Partner with HR

To drive effective Al adoption, Marketings will
need to partner with...
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CMOs Must
Personally

How Al Can Elevate §|1i|'i1u.1.|
Intelligence and Personal Wellbeing

DIGITAL

| use Al to increase
my personal wellbeing



Your Mandate
in the era of Al

1. Focus on Business Growth
2. Build Al Capability

3. Personally Lead by Example

Humanized (rronth




- Your Mand

in the era ¢

!Iﬂ ! k

Focus on
Business Growth
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Memarial Day Savings have landed! Get 25% off when you use code MEMORIALDAY ar checkout.
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& Our Virtual Al Concierge "Elli" is our in-house master mixologist

¥
I and your go-to guide for all things Seedlip, cockeails, and gift

ideas.

Start chatting with Elli now to unlock a world of non-alcohelic
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Find

Your Housshold
Available 24/7 1o help you complete
your tax retum

Ready with answers to help maximize
3 your refund
Let's get acquainted.

Yios Mcrhomy W T'E now yours. Lst's

Providing the latest info from H&R
Block's world-cless tax libraries

First nama Middie [ni Last name

Includes access to live agent chat

Date of birth Maritsl status - .
rICK an exXxameg

or ask a quest

on

)
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|[ | This return is for 8 taxpayer who passed sway.

J Fim lagally blind or disabled
Al Tax Asaist bs & digital helpar that's still learming
w0 pleass review all responses. Your questions and
the Al responiass afe recorded. Info: Privacy Poboy

and Online Service Agreoment
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ZERO CALORIE COLA
o Future Flavored

LIMITED EDITION FLAVOR
TASTE THE FUTURE

Co-Created with Al ; ' -
Co-Created with Al
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Duo: Generative Al
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Content

Recomme

audible

an amazon company
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G2 |Ask for recommendations
Explore with Maven
Describe what you're looking for to see what our
Al-powered expert recommends for you
J

Try a prompt
(¥, beginner guides to cryptocurrency
(¥ audiobooks for a healthier diet

({ audiobooks for bullding better habits
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L Best beach reads for summer 2024

0 Alright=these titles may be a good maich,

Just for the Summer

By Abby Jimenaz e
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Justin has a curse, and thanks to a Reddit thread, i's now

all over the internet. Every woman he dates goes on o find
their soul mate the second they break up. When a woma...

+ Wish List » Sample
=H_F Funny Story
b By Emnily Henry e
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A shimmering. joyful new novel about a pair of opposites
with the wrong thing in common, from #1 New York
Tirmes bestselling author Emily Henry.—
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Interviewee Case stud

Marissa Jarrat, 7-Eleven GenAl built into their insights platform to analyze responses from their customer research panel at mass scale to quickly
understand problems customers are trying to solve with on-the-go snacking

Antonio Lucio, HP Programmatic media buying for over a decade, leading to more efficient allocation of their advertising budget and better
targeting of their desired audiences, ultimately driving a higher return on investment and business growth

Chris Brandt, Chipotle Al with cameras in their restaurants to monitor staffing levels at peak times. This allows them to ensure adequate staffing
to handle customer demand, potentially improving customer satisfaction and reducing wait times, which can positively
impact sales and growth.

Johan Halli, Lindex An internal Al tool that employees in stores can ask questions about various topics, from visual merchandising to
customer policies. By providing quick access to information, this tool can empower employees to better serve
customers, potentially leading to increased sales and customer loyalty, thus driving growth.

Brad Audet, Mazda Al-powered "brains" for brand and audience data. This allows them to create synthetic audiences, evaluate hypotheses,
and conduct simple research quickly, helping them understand market gaps and react effectively.

Sean Summers, MercadoL.ibre For the optimization of text advertising, such as Google Adwords, SMS, and push notifications. This has led to significant
improvements, like a 10% increase in open rates for emails and push notifications, and similar gains in conversion rates.

Jon Halverson, Mondelez For creative concepting. By using Al in the early stages of campaign development, they can generate a wider range of
ideas and potentially identify more impactful and engaging concepts that resonate with consumers and drive growth.

Taide Guajardo, P&G Interest in the potential of Gen Al to automate the creation of accessible advertising, such as automatic subtitles and
audio descriptions. By making their advertising more inclusive, they can reach a broader audience, enhance brand
perception, and potentially drive growth

Renata Ferraio, SC Johnson Using Al with their agency to create personas. Instead of traditional focus groups, they could ask these Al personas for
feedback on creative ideas based on their defined backgrounds, potentially speeding up the creative development
process and leading to more targeted and effective campaigns for growth.

Jiunn Shih, Zespri Al generation for their mascots (Kiwi brothers) for social media content. This resulted in faster turnaround times and
lower costs for creating visuals for their brand, allowing for more frequent and engaging social media content, which can
enhance brand awareness and potentially drive sales growth.

Bolong Li, Audible leverage Al for content recommendation and personalization, which helps customers find relevant content. This

increased engagement and satisfaction can lead to higher usage, longer retention, and potentially drive subscriptions
and overall growth
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