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Today

2025: Pivotal Year for Al
From Brand to Business Growth

The CMO as Al Change Partner
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2025:

Adoption

Generative Al

How People Are Really
Using Gen Al in 2025

by Marc Zao-Sanders

Use cases 20|24 2025
Generating 4 Therapy/
ideas companionship
Therapy/ Organizing my life
companionship (new use case)
Specific Finding purpose
search @ (new use case)

Editing 4 .
text § learning

Exploring topics Generating code
of interest ° @ (for pros)

Fun and . Generating
nonsense Wy ideas
F d
Troubleshooting o o ngﬂsaelse
Enhanced Improving code
learning @ (for pros)
Personalized -' | Creativity

learning
General
advice

° Healthier
living
Q0 @

*Did nat make list of top 100 in 2025 W
Source; Filtered.com
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2024

Experimentatio The stages of

for marketers

Essentials

Leading

R ind

J The QgL EE
Marketing Engine
BCG

CONSULTING
GROUP

The Blueprint for Al-Powered Marketing

‘ Transforming <1%

Source: Google/BCG, Path to Al Excellence, Global, N=2,135, marketing Al decision-

makers/influencers at small to large companies, Sept. 2024.




All About

Efficiency

O MARKETING
-T2 ARTIFICIAL
Oy INTELLIGENCE

C INSTITUTE,

3 Min Read

AF
{4 Optimizely

Using Al for marketing efficiency: Dos and
don'ts

= Forbes
INNOVATION
How Al Is Transforming Efficiency In Marketing

ﬁ By Gustav Westman, Former Forbes Councils Member.
OUNCIL POST | Membarship (fee-based) B Dos: How

to use Al for

1

Q

marketing
efficiency

¥ Don'ts:
How NOT to

New Study Shows
Generative Al Triples Work

Efficiency

A brand-new study shows that generative Al usage in the workplace is not only on the

rise—it’s saving serious time on everyday tasks.

The study, led by Jonathan Hartiey at Stanford University in collaboration with researchers
from George Mason University, Columbia University, and the World Bank, surveyed more

than A NN usrbare arence tha | lnitad Cratace
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Economical
Creative

Al
DESI:

TRANSFORMING

P’OWERED

The intersection of artificial intelligence and graphic design is
not just a futuristic concept - it's a present reality transforming
creative industries worldwide.

+ RG




Efficient

Localization
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FOR MEMBERS

25% off dresses

Remember 1o log in to activate the offer

Women | Dresses
Kids | Dresses & tunics

Baby | Dresses & skirts

Vil gt TR 02-10 Whees you ipenut S0 &r Mo, Vg
o Doty ey et gy 2 for i el
Wikt o0 1yl pree e
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Cannot be conitined with
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FOR MEDLEMMAR
25% pa klanningar
Kom ihéig att vara inloggad
fér att akthvera erbjudandst
Dam | Kl#nningar

Barn | Klanningar & tunikor

Baby | Kisnningar & kjolar

Bl A gt L. AR G R (MITRA
Kan iofe Aomonerss med andea &Djadancien ocr mbalar

=mew LINDEX (Q

JASENILLE
25% alennusta
mekoista

Murista kirjautus sis3dn aktivoidaksesi tarjouksen
Naiset | Makat

Lapset | Makot & tunikat

Vauvat | Mekot & hameat

FOR MEDLEMMER

Kjop 2, fa 25%
pa damesortimentet

Husk & logge inn for & aktlvere tilbudet
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Workforce

Rationalizatio

NEWS

Shopify CEO says no new hires without
proof Al can’t do the job

' / ‘Before asking for more

' Headcount and resources, teams

: must demonstrate why they
cannot get what they want done

using Al.’
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Al Meta Revi

9024 CMO's GUIDE to GenAl
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3 e for Al in 2025, or will ! & Ca5E85 ACross sectors Coca-Cola® Creations Imagines Year 3000

FUTURE OF CX - sttt detinegd ﬁg I Yuval Noah With New Futuristic Flavor and Al-

hetic mnd g - . > T ~ Harari o Powered Experience
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The state of Al in early 2024: G
spikes and starts to gene

Deloitte
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How CMOs Are Shaping Their
GenAl Future
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25+ Marketing
Expert Perspet




50+ Practitione

CMO Experienc
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Mondelez,  audible™

an amazon company
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2025:
Top CMO Pr



# 1 CMO Priorit

Marketing will be impacted by...

Al, Technology and Data developments _ 69%
Changing consumer attitudes & behaviours +4-1—%—|

Economic uncertainty 39%
Globalization vs Localization 28%
Regulatory requirement changes 26%
Political shifts 25%
Climate change 17%

N=188 Marketing SVP, CMO or C-Suite Leaders
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Memarial Day Savings have landed! Get 25% off when you use code MEMORIALDAY at checkout.

SEEDLIP

1M BETEE

& Our Virtual Al Concierge "Elli" is our in-house master mixologist

S and your go-to guide for all things Seedlip, cockeails, and gift
ideas.

Start chatting with Elli now to unlock a world of non-alcoholic

possibilities. “« "y A
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Expanding
Brand Soluti

Find Hasdp & A1 Tan Assint

Meet

Al Tax A

Al 1aX F
Your Housahold

Available 24/7 1o help you complete
YOUr Lax returm

m Ready with answers to help maximize

y your refund
Let's get acquainted.

Yol ruons oue ramma by 'L Rnow yours. Let's

Providing the latest info from H&R
Block's world-class tax libraries
First namea Middie [nitinl Last name

Includes access to live agent chat

Date of birth Maritsl status. "
}'\

K an exampie

raska question

a return s for 8 taxpayer who passed sway

J Fim lagally blind or disabled

Al Tax Asaist bs 3 digital halpar that's sl basrming
80 pleass review all responsss. Your questions and
the Al responses are recorded. Info: Privacy Policy

and Online Service Agreoment
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Driving

ZERO CALORIE COLA

LIMITED EDITION FLAVOR | . O e
TASTE THE FUTURE ﬁ !

Co-Created withAl S

Co-Created with Al




Table Stakes:
No Advantage

Measurement and Media & Creative &
insight personalization content

Al will help your business drive competitive advantage in...
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