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The Institute for Real Growth (IRG) and the Future of Marketing Initiative (FOMI) at the Oxford 

University Saïd Business School jointly led the first global study to identify best practices on the 

business pivot from shareholder primacy to value creation for all stakeholders - colleagues, 

customers, the community and investors. 

The IRG Impact study is unprecedented in scope and builds on the expertise and experience of 

hundreds of global experts, academics and cross-functional C-suite practitioners to identify what 

business and leadership practices are required to drive more ‘Humanized Growth.’ 

The Impact Study was conducted in partnership with the National Association of Corporate Directors 

(NACD), Society for Human Resource Management (SHRM), Association of Chartered Certified 

Accountants (ACCA), and many business organizations. The full list of study partners is listed below 

and in the IRG Impact Study Press Release.

The Business Growth Challenge

The concept of business growth has undergone a 

profound transformation. 

Today,  companies are increasingly seen as 

integral parts of a larger societal ecosystem,  

responsible for creating value for all stake-holders, 

colleagues, customers, the community, and 

investors. 
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The IRG Impact Study identifies winning Stake-

holder value creation strategies, how impact is 

best measured and communicated, and essential 

leadership leadership attitudes and behaviors.

Need an dedicated IRG Impact Study Presentation?

The IRG Team is available to present at industry conferences and in-company events. 

We also facilitate strategy and leadership retreats

Request speaker info and availability

Mariana Peneva

Content Director

Find out more

Aljan de Boer

Community Director

Find out more

Frank van den Driest

Founder

Find out more

Eva Linderborg

Content Director

Find out more

Marc de Swaan Aarons

Founder

Find out more
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The IRG Impact Study partners represent each function of the C-Suite landscape. They include: the 

National Association of Corporate Directors (NACD), the Society for Human Resource Management 

(SHRM), the Association of Chartered Certified Accountants (ACCA), FGS Global, the Arthur W. 

Page Society, the Association of National Advertisers (ANA), The Marketing Society, The B Team, 

Spencer Stuart, WARC, KennedyFitch, Mindshare, the Yale Program on Stakeholder Innovation and 

Management, and the Cheung Kong Graduate School of Business (CKGSB). 

IRG Impact Study Partners

Intangibles are the new Tangibles

Company value attributed to intangibles has increased 

dramatically. The study underscores the growing 

importance of intangible assets, including brand value, 

customer data, employee loyalty, and business 

reputation. As businesses shift toward more 

stakeholder-centric models, leaders must develop 

strategies to effectively manage and measure these 

intangibles. 

Press Release

Join us at one of the Global IRG Impact Study Events 

New York | Mexico City | Cape Town | Sao Paolo | London | Paris | Amsterdam | Istanbul  Penang | Mumbai | 

Cannes | Sydney | Prague | Stockholm | Tokyo | Shanghai

Go to IRG Events Page
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The positive role investors and the finance 

function can play in driving more sustainable 

grow should not be overlooked. The IRG 

Impact Study identifies best practices around 

new success measures and the importance 

of aligning incentives with strategy and offers 

a practical path to success.” This is key to 

shift the focus to true value creation versus 

collecting today’s financials.

The fact that Asia-based companies and 

leadership experiences were 

incorporated into the IRG Impact Study 

approach and results means that the 

frameworks and practical 

recommendations add value for senior 

leaders globally.”

”
Klaus Schwab

Chairperson of the World Economic 

Forum

… I would like to congratulate you for 

undertaking this new study. It is so important 

to show that Corporate Multistakeholder 

Responsibility is better understood and even 

more widely promoted as the basic corporate 

leadership concept in the 21st century.

Angela Ahrendts 
Airbnb, Ralph Lauren, WPP, 

and Save the Children

Hans Ploos 

van Amstel 
Partners Group

Ian Lee 
Adecco

Corporate leaders constantly face balancing 

the ‘right’ long-term decision and the 

‘necessary’ short-term priorities. The genie is 

out of the bottle, and no sustained corporate 

growth is possible without addressing key 

stakeholders' needs. The IRG Impact Study 

is important because it offers leaders a 

practical roadmap for success. 

Need to know more?

Register for updates and to download the IRG Impact Study findings handout

Get the findings
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