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SFDR
(Sustainable Finance
Disclosure Regulation)
Mondoted in EU, March 2021

CSRD
Corporate Sustainability
Reporting Directive
{Mandated in April 2021)

Mandated in UK, fan 2022
Canada Froposed

i Imperatives of these Regulations and Norms

1. Help measure ESG footprint and formalize
risk assessment from ESG and incorporate
mitigation strategy

'+ 2. Integrate sustainability criteria and include
f ESG performance as a key indicator for
valuation

’t 3. Drive UN SDG goals by educating investors,
Governments, Businesses, Consumers and
' Communities at large

.____.'._.______._

1 4. Adopt Double materiality and Identify
opportunity {Materiality Assessments) to
consistently reduce climate impact

15, More countries to mandate ESG reporting in
near future
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The term ‘purpose’



The term ‘Growth’ is
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Not a single




... a collection of interventions

N




ok b e (s = 870 » ",1 +EmE .
.il i L) : " ".g R 11
n g

1.
"

i i o i
*-

Understanding full




Materiality

L {
CONSUMER ENGAGEMENT

AMD PRODUCT
RESPONSIBILITY

e rolatertms and pricmg watl) Rarrmes and woophan

Diver s ol locailly ridievarr mocels o
wenimnatie farming and land v

SUPPLY CHAIN

GOVERNANCE AND
STRATEGY

IMPORTANCE TO DANONES EXTERNAL STAKEHOLDERS

Asvimasl heatth snd welfare
Foor wearboing hours snd wages

LOCAL ECONOMY {
INCLUSVE GROWTH ‘Warmnan and youth empowerment

of inustrial putomation
Chariiable dorations snd

b 4

IMPACT ON DANONE'S BUSINESS SUCCESS




f 7616

| Lo crashes







The right




ong Term Gro

) WA\




Cascading the
vision fo each

Quality
growth

The world we
want tomorrow
starts with how we
do business today
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Accepting

Audible is now offering free audiobooks for

'|'he shor'l'-‘l'erm kids stuck at home
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Em bqu|ng OpenAl is an Al research and deployment




Use the power of Al to respond to environmental
conditions and build a more resilient, sustainable business

IBM Environmental

Solution: AI/Watson Industry: Insurance

Desjardins Insurance

Goes the extra mile to help clients avoid damage caused by extreme
weather

Severe weather is a leading cause of insurance claims in Canada, where incidents such as
hailstorms regularly cause damage to vehicles and properties. Desjardins Insurance uses
an automated service fueled by forecast data from The Weather Company®, an IBM
Business, to alert clients to weather events via its mobile app, so that they can take action.
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PARTNERSHIPS:
WHY THEY MATTER

What's the goal here?

To revitalize the global
partnership for sustain-
able development

Why?

In 2015, world lead-

ers adopted the 2030
Agenda for Sustainable
Development that aims to

end poverty, tackle inequal-

ities and combat climate
change. We need averyone
to come together—gov-
ernments, civil society,
scientists, academia and

the private sector— to
achieve the sustainable
development goals.

Why does this

matier to me?

We are all in this together.
The Agenda, with its 17

Sustainable Development
Goals, is universal and

calls for action by all coun-

tries, both developed
countries and develop-
ing countries, to ensure
no ane is left behind.

1 PARTNERSHIPS
FOR THE GOALS

“To successfully
implement the
2030 Agenda
for Sustainable
Development,

we must swirtly

move from
commitments
to action. To do
that, we need
strong, inclusive
and integrated
partnerships at
all levels.”

—Secretary-General
Ban Ki-moon
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Working with

e Public sector

The ABCs of education haven't Giona é %2%
changed in over a hundred years. S
Maybe, now is the time.

Learn More
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Stakeholder Value

ECONOMIST
IMPACT

The Health
Inclusivity Index

Measurin g progress towards
good health for everyone
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The case for systemic
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Translating it into every
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In ons eentje maken we onze chocolade slaaferl], “ A

maar samen maken we alle chocolada 100% iy
alaafvrl)]. Dus we vragen jou met ons mee te doen

W % Want hos mesr mensen kdssen voor slaafvrije
-k chocolade en ons verhaal dalen, hoe serdar
DGOLO - 100" slaafvrije chocolads normaal wordt,

TDN‘PS GHOCOLONEIE Uiteindslijk bepaal {1). Doe je mea? Deal onza

chocolade an deel ons verhaal.

CRAZY ABOUT CHOCOLATE, SERIOUS ABOUT PEOPLE

Met waanzinnig lekkers chood
an laten we Elen dat chocolads
verpakking on de manier waarop we
amgaan. i

N p/
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No separate

iﬁﬁartment or reporting

Most programs
don’t work.
Here’s what to
do about it.
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Aligning C-suite
incentive
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GE Buybacks 2001-2016 ($b)
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