ACHIEVING STAKEHOLDER IHPACT

Pivoting from shareholder primacy to S Idet [
impact
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THE STAKEHOLDER CHALLENGE

Today, Inflation and a global recession are testing the resolve of any leader that
supported the 2019 BRT declaration. CEOs perceived as not entirely focused on the
bottom line and investments without an immediate financial return are again under
intense scrutiny by the financial markets. Essential lessons learned now risk being lost
as the 'multistakeholder growth' baby gets thrown out with the bath water.
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THE STUDY

The Achieving Stakeholder Impact (ASI) study identifies how to successfully pivot from
shareholder primacy to stakeholder impact - winning stakeholder growth strategies, essential
leadership attitudes, and the role of brands and Marketing

THE APPRO!

300+ Vision interviews

Interviews with CEOs, CFOs,

CHROs, He of Investor
elations, CMOs, and
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LEVERAGING THE ASI LEARNINGS FOR YOUR ORGANIZATION

The ASI Corporate Package ($22k) leverages the study learnings through
the lens of your context, organization & ambition, to define your ASI opportunity
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RG-led Vision Interviews
with senior leadership
to explore the Stakeh
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