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We help CMOs and other growth leaders
drive more humanized growth by connecting them
to peers, experts and best practices
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What does it







7 Building Blocks
of Sustainable

HUMANIZED GROWTH

EVOLVING WHOLE-
EXPERIENCES BRAINED

MULTIPLE
MODELS

ABUNDANT OPEN
MARKETS CULTURE

ANTICIPATIVE
ORGANIZATION
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da Vinci Growth
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Nature_ and Caufes
OF THE

WEALTH or NATIONS.

By ADAM SMITH, LL.D. and F_R_S
Ecrmeﬂy Profeflor of Moral Philofophy in the Univerfity Qm
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That invisible hand of Adam Smith
seems to offer an extended middle
finger to an awful lot of people.




SOCIAL RESPONSI-
BILI'TIES OF THE
BUSINESSMAN
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Milton Friedman: "there is one
and only one social responsibility
of business - to use it resources
and engage in activities designed
to increase its profits so long as it
stays within the rules of the game,
which is to say, engages in open
and free competition without
deception or fraud.”
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Shareholder Primacy
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United Mations
1987

Qur Common Future

Beprat o rthe Werkd Cammisgon an Enyirenman m




UNITED NATIONS CONFERENCE ON
ENVIRONMENT AND DEVELOPMENT
Rio de Janeiro 3-14 June 1992 W
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The net zero economy is arriving

Larry
Fink’s
annual

letter to
CEOs

BlackRock.
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CREATIVE

CONSCIOUS

COMPASSIONATE

INCLUSIVE

SUSTAINABLE

CAPITALISM
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STATEMENT ON THE PURPOSE OF A CORPORATION

Americans deserve an ¢cconomy that allows cach person (o succeed through hard work and creativity and to lead a life of meaning and digrdty. We believe the free market fyvstem
is the best means of generating good jobs, a strong and sustainable economy, innovation, a healthy environment and economic opportunity for all,

Businesses play a vital role in the economy by creating jobs, fostering Innovation and providing essential goods and services. Businesses make and sell consumer products:

manufacture eguipment and vehicles; support the national defense; grow and produce food; provide healthcare; generate and deliver energy. and offer financial, communications
and other services that underpin economic growth.

WHILE EACH OF OUR INDIVIDUAL COMPANIES SERVES ITS OWN CORPORATE PURPOSE, WE SHARE
A FUNDAMENTAL COMMITMENT TO ALL OF OUR STAKEHOLDERS. WE COMMIT TO:

DELIVERING VALUE TO OUR CUSTOMERS. We will further the tradition of American companies leading the way
in meeting or exceeding customer expectations

INVESTING IN OUR EMPLOYEES. This starts with compensating them fairly and providing important benefits, it also
includes supporting them through training and education that help develop new skills for a rapidly changing world.

We foster diversity and inclusion, dignity and respect,

DEALING FAIRLY AND ETHICALLY WITH OUR SUPPLIERS. We are dedicated to serving as good partners to the other
companies, large and small, that help us meet our missions.

SUPPORTING THE COMMUNITIES IN WHICH WE WORK. We respect the people in our communities and protect the
envirenment by embracing sustainable practices across our businesses.

GEMERATING LONG-TERM VALUE FOR SHAREHOLDERS, WHO PROVIDE THE CAPITAL THAT ALLOWS COMPAMNIES
TO INVEST, GROW AND INNOVATE. We are committed to transparency and effective engagement with shareholders.

EACH OF OUR STAKEHOLDERS IS ESSENTIAL. WE COMMIT TO DELIVER VALUE TO ALL OF THEM,
FOR THE FUTURE SUCCESS OF OUR COMPANIES, OUR COMMUNITIES AND OUR COUNTRY.

BRT.org/OurCommitment E!D Business Roundtable
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Davos Manifesto 2020: The
Universal Purpose of a
Company in the Fourth
Industrial Revolution

Klaus Schwab
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@ Nike @ @Nike

Let’s all be part of the change.
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Serving, not

DON'T SPREAD PANIC.
SPREAD GOOD HABITS.

The World Health Organization (W.H.0.) says
frequent handwashing with soap can help
prevent the spread of coronavirus.

Use the soap that’s nearest to you,
be it Lifebuoy, Dettol, Lux,
Protex or Sunlight.







Multi-Stakeholder

Colleagues Customers Community Capital Markets
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Total Stakeholder
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Marketing driving

THINK ___FEEL NN DO

Building
a Sense of Enabling
Belonging & Behavior Change
Passion

Raising
Awareness &
Shifting Mindsets
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GENDER
EQUALITY

VIDEO LIVE SHOWS CORONAVIRUS JAN. 6 RIOT el 0 n

Dad Asks Dove to Get 'More Real' in Ad Toib Stories
Campaigll 'Big lie' takes new twists for

GOP: The Note
"Our hope is that if Dove leads others will follow." 2 hours ago

By GENEVIEVE SHAW BROWN Russia-Ukraine live updates:

7 August 2014, 15:47 « 4 min read 300 dead in airstrike on
Mariupol theater, officials say

= 18 minutes ago

Why experts are skeptical about

4th booster dose

Mar 24, 5:10 AM

Black women celebrate Corv

Booker's speech on Ketanji Snews
Brown Jackson hearings

Mar 24, 2:59 PM

Some prominent Russians quit
jobs, refuse to support war Srews

Mar 25, 2:48 AM
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BELIEVES FOOD IS
TOO GOOD TO BE WASTED.
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Building
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Belonging & Behavior Change
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GLIMATE
1 ACTION
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WHAT THE CLUC

vegan chicken-atyle chunks

MAGIC MINCE

Vegan

£
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TURN OFF
THE FAUCET
WHILE BRUSHING
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8 DEGENT WORK AND
ECONOMIC GROWTH

i

Get your business
found on Google
for free

Google My Business
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rgy at home

od turn to 30°C | make your home a green home | how energy efficient are you? | cool clesping, and how it works | sustainability in the media

proud teppacier of

energy saving trust *

Home | Sitemap | Frivacy Statement | TRCs | Competition TRCs | Arel around the World | Procter & Gambile 20078
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Google Maps

Eco-friendly
routes

B Drive

16 min (4.8 mi) §

\ B% lower CO2 emissions than the fastest route

Learn mofe




1 GLIMATE
ACTION

3

MASTERCARD CARBON CALCULATOR

Turn purchases into
meaningful action

A new way to look at environmentally informed spending.

te trees
v Dona
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Marketing

What you are
GOOD AT

What vou
LOVE

What you
can be

PAID FOR

What the world
NEEDS
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