
Unlocking the  
Power of Diversity



Towards the Virtual 
Cannes Finale on June 21



1. Finalize your 

Humanized 

Growth Ambition 



Corporate initiatives

New value propositions

2. Develop Humanized 

Growth Plan 



June 21 Celebration & 

Expert advice

Conny Braams
Chief Digital & 

Marketing Officer

Unilever

Sanda Ojiambo
CEO

United Nations Global 

Compact

Mark Read
CEO

WPP

Carol Chen
Global Marketing VP

Shell

Hans Ploos 

van Amstel
CFO

The Partners Group



Elect Humanized 

Growth Champion 

2021



IRG 100 Roadmap

Why What How

3.1  Human-Centric Transformation 

3.2  Open Culture 

3.3  Anticipative Organisation

3.4  Whole-Brained 

Growth Ambition 

2.6  Network & Sparring

2.5  Da Vinci CMO Attitudes & behaviours  

Growth Ambition Feedback 

3.5  Diversity for Growth 

Key

Set-up & Finale 

Core cirriculum

Leadership

Sparring

Milestone

Feedback

2.1  Abundant Markets

2.2  Multiple Business Models 

2.3  Evolving Experiences 

2.4  Da Vinci Growth CMO 

4.1 The shared growth opportunity

  

4.2 Cannes preparation

4.3 Cannes: community & impact 

Growth Plan

3.6 Network & Sparring

Growth Plan Feedback 

Growth Benchmark

0.1  Personal Introductions

  

0.2  Program and business introductions 

1.1  Humanized Growth Study

1.2  Leading Humanized Growth

1.3  Decoding the World 

1.4  Humanized Growth

Growth Opportunities

1.6 Network & Sparring

1.5  Personal Passion & 

Purpose



More diverse strategic 

decision-making 

Diversity in strategic  

decision making 

45%
70%



IRG Marketing D & I 

Partner Antonio Lucio

“It is a time for 

reckoning for the 

nation and my 

industry”



Today’s Agenda 

• Introduction & Learning

• A call for change: Antonio Lucio

• Breakout discussions

• Plenary debrief & discussion



Leading CEO’s see 

building diversity as 

a key priority 



Want to be a CEO of a 

major US company? 

The 

Reality



Lots of talk but 

little change



Are digital age 

companies 

leading the way?



McKinsey – Diversity Wins



Well documented

benefits of Diversity



Critically – 

Diversity Builds 

Resilience 



Beware of just filling 
quotas – think 
Diversity AND  
Inclusion



Marketing

Diversity & Inclusion





2020

2019

2018

52%

48%

45%

55%

47%

53%

Female CMOs 

now prevail



2020

2019

2018

Caucasian
African/

American Black
Asian Hispanic

88% 3% 5% 4%

88% 3% 5% 4%

87% 3% 5% 5%

Overall, still far from 

racial diversity



Marketing

Focus Areas



Team



Bench



Agencies



Partner

s



Productio

n



Media



Set Goals,

Measure, and 

Track Publicly



Join Industry 

Initiatives



Content



 Success 

Stories



P&G – THE 

LOOK
P&G-

The Look



Aeromexico – The 

More Mexican 

They Are



Mastercard – True 

Name

Mastercard –

True Name



Role 

Model



Celebrate 

Internal Wins



Run inclusive meetings 

& discussions



Inclusive HR 

decisions



Open mind &

listen differently



Antonio LucioAntonio Lucio



Reflection 

Capture a personal

1. Success to share

2. Challenge to discuss

Discussion 

Briefing

3 Min.



Reflection 

Capture a personal

1. Success to share

2. Challenge to discuss

Break Outs

45 Min.



Deep dives







See you next week!
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