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14. CMO as Growth Leader 21. Real Growth Success

15. Real Growth CMO Attitudes
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10’ C-19: What has changed Summary
30’ Small group updates & discussion
15’ Small group debriefs

5’ IRG2020 Online - Next Steps & Close
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more resilient
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Make or break
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In groups.

Start by choosing a spokesperson to
share back in plenary!

Discuss the top 5 learnings.

Identify and get ready to share back your

top-ranking actionable recommendation
to growth leaders

30 mins
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Humanizing

Growth

Sessions

Institute
for Real
Growth

Every Friday
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