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challenge
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Traditional business 
growth formulas 
are lacking
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Barriers to entry are 
disappearing
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New players are 
breaking 
the rules



Disruptors are 
being disrupted
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Slowbalization
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The war for 
talent



13

Transparency 
of corporate 
culture
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‘License to operate’ 
being challenged
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And then 
there’s 

Amazon…
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Alibaba…



There is 
growth to 
be found
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In ‘uncomfortable 
places’
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With new 
partners
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With niche
brands
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And by going 
direct-to-consumer,
by big players
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…and 
small players
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Concerns around 
trust and fake 

news
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And fake 
profit  



When
growth 

is lacking
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26

2018 CMO

shuffle 

The CMO is 
typically the 
first to go
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We need a 
new growth 
architecture...


























































































































































































































